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Chat
Bot

hat bots are automated chat
interfaces that have pre-pro-
grammed questions and responses
to help users find the information
they’re looking for while visiting
your website. They appear as a
pop-up messenger window on the
front-end of your website (users
can see & interact with them), pos-
ing questions to help guide your
users as if they were speaking to a
real person. They require no over-
sight or management, unless they
don’t have an answer to a specific
guestion, in which case it will in-
struct the user to send an inquiry
via contact form. Chat transcripts
are also saved for website admin-
istrators to read afterwards.

Photo source: https://www.chatbot.com/

PRO TIP #1:

If your chat bot is 100% tech, be
up-front about it! Set up an au-
tomated welcome message like
this one: “Hi! My name is [invent
quirky robot assistant name] and
I'm a smart little chat bot. What
can | help you with?”

PRO TIP #2:

If you or areal human workingin
your business happens to be on-
line while a user initiates a chat,
you can jump-in and take over
the conversation, providing a
real human interaction.



Email
Automations

hether you’re taking com-

plimentary consult re-
quests that require a preliminary
intake form, or you’re scheduling
free trials and need more infor-
mation from the prospect, having
the user submit a quick form on
your website can trigger an auto-
mated email sequence that guides
them effortlessly (and hands-free)
through the rest of the process to
your first in-person meeting.

Here's a situational example: You
offer a free consultation on your
website for new prospects to meet
with you at no charge to decide if
you're a good fit. How you present
this offer on your website looks
like a very basic opt-in form, re-
quiring only their Name and Email.
Once submitted, an automated
email sequence is triggered that

sends a follow-up email to the
user containing instructions to
further the process, i.e. “Click on
the link below to complete your
pre-consult intake form.” The user
is brought back to your website di-
rectly to a page that contains your
intake form, which they complete
and submit. At this point, we've ac-
complished two things: 1) You've
acquired a new contact to your
mailing list, and 2) you've received
a new free consult intake form to
your Inbox completely by automa-
tion.

PRO TIP:

If you’re new to email
marketing and are just

starting off building

your list, MailChimp

offers afree starter account that

includes email automations.


https://mailchimp.com/en-ca/

Self Serve
Scheduler

his tool looks just like a tradi-

tional day/week/month/year
calendar that is hosted online by
a 3rd party platform and either
linked on your website or in your
email booking sequence we began
in the Email Automations chapter.

It requires zero oversight on your
part (after initial setup), and of-
fers the user complete freedom
of choice while restricting their
options to available appointment
slots. Once a booking is made, the
software automatically populates

the appointment with full details
into your personal calendar app
(i.e. Outlook, Google, iCloud, etc.).

PRO TIP:

Calendly is a free online sched-
uler that provides everything
detailed above—however, pay-
ing a little more for the Pro ver-
sion of this tool can open up neat
features such as text message
reminders, a custom cancella-
tion policy, metrics & reporting
and more.



https://calendly.com/

Payments

here’s nothing quite as sat-

isfying as waking up in the
morning to find that your website
has been raking in sales while you
sleep. Whether you're selling mer-
chandise, virtual webinars, group
membership fees — low-value or
high-value, having a simple and
user-friendly eCommerce compo-
nent added to your website will
not only save you time processing
transactions, but your users will
thank you for allowing them to
shop at any time, allowing them to
take action when they’re ready to
make their purchase.

There are a couple
different methods
of collecting pay-
ment on your web-
site:

Web Shop: For im-

mersive, custom-

ized retail experi-

ences so the user

never leaves your
site. Ideal for larger catalogues of
products or services, especially
when selections are required (prod-
uct or service variables; i.e. size/co-
lour or term length).

Direct pay link: For quick & easy
transactions of single items/ser-
vices with no variables. Links off-
site to a secure payment processor
(i.e. Stripe, PayPal).

PRO TIP:

Make the buying process the
smoothestinteractionyourusers
encounter on your website. You
want there to be no more than 3
clicks between their initial selec-

tion and purchase completion.



FAQOs

his might seem blasé and

isn't as innovative as the oth-
er tools we've talked about — but
how often do you get emails ask-
ing the same questions, or worse
— questions you know are already
being answered on your website
that they just didn’t take the time
toread (or maybe they didn't know
where to find them)? What | rec-
ommend is integrating common-
ly-asked questions throughout
your website intuitively, in places
where people are already look-
ing at relative content. This will
save you an immense amount of
time and energy answering emails,
DM'’s and phone calls when the
question and answer are easily
found on your website.

For example: Let’s say you're a Life
& Business Coach with a few dif-
ferent service offerings, all clearly
outlined on a Services page onyour

website. What are common ques-
tions you get asked during your
consult calls about these services?
Get crafty with your copywriting
and work with a web designer to
bring attention and focus to these
FAQs placed strategically where
the user will notice and read them
before eating up your time.

PRO TIP:

Questions are powerful — they
indicate where information is
either not clearly communicat-
ed or is missing from your web-
site altogether. Keep a log or
re-watch your consult calls and
begin writing down the most
commonly-asked questions that
you feel can be answered by
your website. Not only will email
& messaging traffic slow down,
but your consult call process will

go so much smoother.



Scare working with
a professional &

knowledgeable
design team today.

The New Breed Design team can help you integrate any of
the time-saving tools we introduced you to in this guide and
more into your website to help you take back 10 hours/week!

Click here to complete our pre-consult intake form and we’'ll
contact you shortly after to book your free consult call.

We look forward to meeting you and offering more insight
into how to streamline your unique business’s operations by
offloading tasks onto your website.

REQUEST A FREE CONSULT


https://newbreed.design/intake-form/
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